From the Archives

Thousands of newspapers, magazines, and journals, dating back to the turn of the 20" century, line the shelves of
the NAR Library & Archives. Our staff, members, scholars from outside NAR, and even the press access this
priceless information via reference requests, informing research projects both historical and current in

nature. However, it is often the details between the lines (literally) — illustrations and advertisements — that give
us unique insights into the ins and outs of real estate history.

The NAR Library and Archives holds documents you may have already guessed it does—like the complete backlog
of REALTOR Magazine. But did you know that we also have a complete, physical run of each of its predecessors
dating back to 19107 An entire journal dedicated to parking? Access to millions of digital journal articles via
EBSCO? If you spend enough time doing research within these publications, you will begin to realize that some of
the most informative and unique pieces of history are found in the advertisements that fill their pages.

Just like they do today, advertisements offer a glimpse into specific and niche real estate trends that might not be

reflected in NARs reports and surveys. As centuries passed, ads for steel and coal give way to electric lighting and
modern HVAC systems. Stories of REALTORS®’ efforts on the home front during WWII are paired with ads for

metal- saving “victory” window units and prefabricated homes for Gl loans.

Even the booms and busts of cities can be traced through advertisements, evident in the variety of ads for what
were at the time flourishing “rust belt” cities. Interestingly, a 1910 National Real Estate Journal ad (pictured
below) referred to Duluth, MN as "the zenith of the unsalted seas.” 113 years later, the New York Times published

an article discussing Duluth’s climate related real estate boom.
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https://www.nar.realtor/library-archives/ebsco-access-information
https://www.nytimes.com/2023/03/22/reader-center/in-duluth-real-estate-collides-with-climate.html
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boards and paint. There is no compari-
son in attractiveness, permanence or sal-
ability. Write for full information.

Sykes Metal Lath Company
505 Walnut Street Niles, Ohio

weatherstrip pressure and casy opera-
tion is assured ac all times. Weather- Less than 13 ounces of critical
stripped windows save up to 20% on metals used! One-thirtieth of
fuel. This conservation of fucl o1l and
coal is an important contribution to
our national wartime effort double-hung windows, which

PRACTI
stor stop INSIDE STOP METALS

Y

the metals used in ordinary

require about 28 Ibs. of metal.

LLY NO

§ LV
T p————— ? M?:LPEOSE;A / ggg RED'/ NATIONAL

ASSOCIATION OF
REALTORS®

These homes are complete and the selling price ranged from $14.500 to $16.008

This sketch shows a couple of the cighteen bungalozs.




The National Real Estate Journal disaffiliated with NAR in 1956, and advertisements in predecessors feature almost exclusively technology.
Through these advertisements, you can track the evolution of communication, technology, and the seismic shift in the tools REALTORS® rely on to
do business. Fax machines and floppy disks give way to the internet as articles muse about the new millennium and the 1990s hottest housing
trend, gated developments.

Our collection of publications holds an astonishing amount of real estate history, statistics, and trend forecasting. The small but important culture
details are often, however, found in between the lines.

You can request to view any of these titles by browsing our catalog or emailing Librarians@nar.realtor. In addition to our historic print resources,
you have access to millions of journal articles via EBSCO. If you are interested in the NYT article above, staff can also request PDFs of articles
behind paywall via a Librarian.
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https://realtor.soutronglobal.net/Portal/Members/en-US/Search/SimpleSearch
https://www.nar.realtor/library-archives/ebsco-access-information
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NAR Publications:
A Timeline

1908: United Realty (only one issue
produced)

1910-1958: National Real Estate Journal

1934-1942: Freehold, The Confidential
Weekly

1942-1976: REALTOR® Headlines (weekly)

1977-1978: REALTOR® Associate News,
REALTOR® Review

1980-1985: REALTOR® News (weekly)
1979-1995: Real Estate Today
1996-1998: Today’s REALTOR®

1999-Present: REALTOR® Magazine
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