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17,000 Prop e r t y Tra n sa ct ion s      

400,000
Re a l Es t a t e  Age n t s  Ad ve r t is in g

21,000+ Re a l Es t a t e  Age n t s

30 Office s  in  20 Cou n t r ie s

20m Mon t h ly Act ive  Use r s
(25% from China)

5-6m  Prop e r t y Lis t in gs  in  

110+ Cou n t r ie s  

500 De ve lop m e n t s  Ma rke t e d  

Em p ow e r in g 
Asia n  Con su m e rs  
t o  b e  Glob a l Re s id e n t s
拓展亚洲人足迹至全球

Juwai IQI provides rea ltors a round  the  world  with  

an  end-to-end  solu tion to  p rom ot e  a n d  se ll 

glob a l p rop e r t ie s  t o  Asia n  b u ye r s via  the  

la rge s t  re a l e s t a t e  n e t w ork  in  Asia .

12 Glob a l Re a l Es t a t e  Pa r t n e r s

Juwai IQI – Asia ’s Biggest PropTech Group

Ju w a i IQI in  2020
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Who a re  Chinese  Fore ign  Buyers?

Ra pid As ia n Wea lth  Crea tion  Fue ls  Growth in  Chines e  Outbound Rea l Esta te  
Investments

Key Buyer Segments

Motivations for Overseas Buyers

China  is lead ing dem and for globa l rea l e sta te  –
South  Asian  and  ASEAN buyers will fo llow

6 million 
High Net Worth Chinese by 2025
Purchase multiple overseas properties

57 million
Affluent Chinese by 2022
Purchase 1-2 overseas properties

720 million +
Middle-Class Chinese by 2025
Demand more affordable investment options, e.g REITs

Education Investment Lifestyle Emigration

Chinese Outbound Real Estate Investments

Source: CORElogic and other sources, Juwai IQI analysis

Sources: LGIM "China's rising middle class: sector implications 2018"; Bain & Co and China Merchants Bank, China Private Wealth Report, Jun 2019; 
Globaldata "China Wealth Management: Opportunities and Risks to 2022", Statista 2019.
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H1 2021 Top  Countrie s For Chinese  Buyers Based  On Enquirie s

NZ / 
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The  US was the  se con d  m ost  p op u la r  d e s t in a t ion  for Chinese  cross-border buyers in  2020

Marke t Deep  Dive : United  Sta tes (I)

• Ch in e se  b u ye r s  a cq u ire d  close  t o  $200 b illion  o f Am e r ica n  re s id e n t ia l re a l 
e s t a t e  ove r  t h e  p a s t  10 ye a r s  – 62% m ore  t h a n Ca n a d ia n s .

• Ma n y a re  HNW in d ivid u a ls  p u rch a s in g se con d a ry h om e s  for part-tim e  
residence  and  investm ent purposes. 

• For these  buyers, the  t ra d it ion a l Am e r ica n  ga t e w a y cit ie s  re m a in  t h e  
m ost  p op u la r  d e s t in a t ion s . 

• In  NYC a lone , 23.8% of HNW secondary hom eowners a re  from  Grea te r 
China .

• However, n on -HNW b u ye r s  a re  in cre a s in gly look in g t o sm a lle r , le ss  
e xp e n s ive  a n d  le ss  con ge s t e d  cit ie s  as a  source  of p rice  apprecia tion – it is 
these  citie s tha t a re  expected  to  lead  price  growth  in  com ing years.

Top US Cit ie s  for Chines e  Buyers  in  2020

2020 10 Ye a r s
Ch in a 11.5 196.7

Ca n a d a 9.5 121.6

In d ia 5.4 61.3

Me xico 5.8 50.1

Un it e d  Kin gd om N/A 50.8

All o t h e r s 45.7 464.9

Tot a l In t ' l Sa le s 74.0 941.7

Ch in e se  Sh a re  b y Va lu e 15.5% 20.9%

US Res ident ia l Rea l Esta te  
Sa les  to Fore ign Buyers
(US$ Billion)

Source: Juwai IQI, 
Na tiona l Associa tion of Rea ltors.
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Bid e n  Boost :

• New adm inistra tion  seem s friend lie r and  
m ore  ra tiona le

• Student visas a re  easie r to  ob ta in

• The  No. of HNW Asians seeking US 2nd  hom es has 
clim bed  strongly. 
In  New York a lone , Grea te r Chinese  own 1 of every 4 
h igh-ne t-worth  2nd hom es.

Marke t Deep  Dive : United  Sta tes (II)
Strong Chinese  dem and for US overseas p roperty expected  to  con tinue

United States : Chines e  Rea l Esta te  Buying Enquirie s  Index

Im p a ct  o f Flo r id a  Con d o Colla p se :
• Expect no h it to  dem and for new h igh  rise  

South Florida  condos

• Asian  buyer dem and for o lde r bu ild ings has never 
been grea t, bu t is like ly to  be  even  lower going 
forward

• Owners of un its in  these  olde r bu ild ings cou ld  
have  to pay as m uch  as 50% of the ir un it’s re sa le  
va lue  to  fund necessary repa irs

Evid e n ce  o f p rom is in g Covid -19 re cove ry
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Canada  was the  fourth  m ost popu la r destina tion  for Chinese  cross-border buyers in  2020

Marke t Deep  Dive : Canada

• During 2020, som e  purchase rs who would  have  conside red  the  US sh ift e d  
t h e ir  focu s  t o  Ca n a d a

• Fore ign  buyers have  recen tly been  drawn by s t ron g re ce n t  p r ice  
a p p re cia t ion  in  Ca n a d a ’s  d om e st ic m a rke t and  fea r they will have  to  pay 
m ore  if they postpone  the ir purchase

• Sm alle r m arke ts have  seen  the  grea test p rice  apprecia tion , bu t Ch in e se  b u ye r  
in t e re s t  is  s t ill con ce n t ra t e d  in  Toron t o , Va n cou ve r  a n d  – t o  a  le sse r  
e xt e n t  – Mon t re a l

Top Ca na dia n Cit ie s  for Chines e  Buyers  in  2020

MLS Hom e price  Index – Ca na da
Year-over-year % change in the composite index
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Ch inese  buyers represen t a  t r e m e n d ou s  n e w  m a rke t  op p or t u n it y for p roperty se lle rs a round  the  world .
However, th is opportun ity b rings new cha llenges in  reach ing, com m unica ting and  engaging with  th is new m arke t.

Se lling Property to  Chinese  Fore ign  Buyers

The Internet is a primary research channel
91% of affluent Chinese access the internet every day, with the 
internet serving as their primary research channel

Access to foreign websites is limited by the Great Firewall
Many buyers rely on Chinese websites, friends & family and 
social media for information

Language barriers are a widespread challenge
Many Chinese buyers do not speak English fluently and prefer 
to conduct research and negotiations in Mandarin

The purchase process may be long and protracted
Due to additional challenges around communication, 
restrictions on foreign funds transfers from China, restrictions 
on property sales to foreigners in certain countries, reduced 
access to information of Chinese buyers, and so on

Create a presence on Chinese social media
To connect with buyers in mainland China, create an official WeChat account and 
use it to maintain regular engagement with potential buyers

5 Tips for Selling Property to Chinese Foreign Buyers

1

Market property through Chinese-accessible platforms
To effectively market foreign property to Chinese buyers, partner with a Chinese-
hosted specialist advertising platform that can provide additional services such as 
Chinese language content translation and customer support

2

Understanding the Chinese Foreign Buyer Journey

Embrace virtual events and technology enabling remote sales
Particularly in the wake of the Covid-19 pandemic, Chinese consumers are 
increasingly embracing online purchasing in large ticket verticals and are active 
participants in virtual promotional events, viewings and trade shows 

3

Develop an understanding of Chinese culture and beliefs
For many Chinese, considerations around Feng Shui and numerology play a key role 
in decision making when purchasing a home. Developing an understanding of 
these beliefs can go far in helping you effectively market to Chinese buyers.

4

Offer value-added services for the cross-border buyer
Offering additional services, such as around visas, immigration or cross-border 
property financing, can help increase your value proposition to foreign buyers.

5
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Connect with  Us
Reach  ou t to  us for m ore  in form ation  abou t our p roducts, re search , partne rsh ips or any othe r enqu irie s

For m ore  information , vis it  list .juwa i.com
Or contact  Jimmy at jimmy@juwa iiqi.com

Lea ding cros s -border rea l e sta te  marketpla ces  
for Chines e a nd As ia n buyers

• List ings  pa cka ges
• Hosting on both sides of the Grea t Firewall
• Professiona l content transla tion 
• Loca l customer support services
• Interna tiona l account management services, and more

• Developer s o lut ions
• Com mercia l property s o lut ions
• Events  s e rvices

Our la test  da ta  a nd ins ights  on  Chines e  a nd 
As ia n foreign property dema nd

Ju w a i IQI Re se a rch
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